Lab 7.2 — Xay dung Dashboard Product Detail

Trong Lab nay cac ban s€ dugc thuc hanh xay dung Dashboard Product Detail, Dashboard nay
s& thé hién cac thong tin chi tiét vé san phém nhu doanh thu va lgi nhuan. Ngoai ra, cac ban s¢
duoc xay dung chirc nang Testing Scenarios (xay dung cac kich ban thir nghi€ém) trong Power BI
Desktop. Cac ban tai Xuéng file thyc hanh tai day, sau d6 tao mot Dashboard mdi véi tén
Product Detail.

Luu y: Khi m¢ file thuc hanh, cic ban sé& phai cu hinh lai Data Source dé phu hop véi noi céc
ban chura dir liéu.


https://drive.google.com/file/d/1A5SzEcm8lDK8Lfyn-VemPjSVi-JYdK68/view?usp=sharing
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Tao Gauge chart

Current Month Retuns vs. Prev Month
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4. Tao Testing Scenarios voi What-if

Testing Scenario 1a viéc thir nghiém cac input khac nhau anh hudng nhu thé nao dén bién muyc
tiéu. Dudi day cac ban can xdy dung mot Testing Scenario véi What-if. Trong truong hop nay
ching ta co cac input 1a phan trim gia diéu chinh Price Adjustment (%), con bién muc tiéu la
gié tri cia san pham sau khi dugc diéu chinh Price Adjusted.

Hiéu vé Price Adjustment: Price Adjustment thudng dugc st dung trong nganh ban 1¢ tai Hoa
Ky, trong dé khach hang cé thé dugc hoan lai mot ph?m gia ca cua mot mat hang khi ho ban mat
hang d6 véi gia thap hon luc mua. Vi du mot khach hang mua mot mon d6 véi gia 300$, sau khi
mua gia cta san pham d6 giam di 100$ va khach hang quay lai ban mén d6 d6 cho cira hang, lac
nay ngudi khach hang co6 thé nhan dugc phan chénh 1éch gia tir cia hang tuy theo phan trim diéu
chinh (Price Adjustment %).

Budce 1: Vao Modelling > New parameter
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Gi0 chung ta da c6 céac kich ban:

Current Month Orders vs. Target Current Month Revenue
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Buéc 4: Sau khi di ¢6 bo kich ban, cac ban can tao mot Measure sir dung cac gia tri kich ban
nay. Trong bang AW_Product_Lookup, tao Measure Adjusted Price nhu sau:
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Current Month Orders vs. Target Current Month Revenue vs. Targe Current Month Returns vs. Prev Month
F = Y B2 -
Price Adjustment (%) v
-0.30
] O ]
0 2382 SO00M S195M 0 169
Total Profit trend forecast of week

L - =)

$0.2M

S0.1M

50.0M

2015 2016 201



Cong thuc nay thé hién gia tri sau diéu chinh ctia mot san phém 1a bao nhi€u khi thuc hién thay
d6i phan tram diéu chinh Price Adjustment (%)

Bwoc 5: Tao mot Multi-row Card
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5. Tao Line Chart cho Testing Scenarios

Chung ta s& két hop Testing Scenarios véi Line Chart dé xem Price Adjustment (%) anh
hudng nhu thé nao 1én doanh thu va loi nhuén cua san phém.

Budce 1: Tao thém hai Measure 1a Adjusted Revenue va Adjusted Profit trong bang AW_Sales

Measure Adjusted Revenue:
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